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A MESSAGE FROM THE US ARMY WAR COLLEGE

In our Army, where People are First and Winning Matters, the purpose of the U.S. Army
War College is to develop strategic leaders, advance knowledge regarding national security
with an emphasis on the global application of Landpower, connect partners and the American
public with the U.S. Army, and create a values-based Carlisle Experience that enables and
strengthens our workforce, students, and families. This purpose is true to the spirit of Elihu
Root’s founding and enduring charter for the U.S. Army War College in 1901—the study of
responsible command, national defense, and military science—and essential for our Army
today.

We are privileged to offer this strategy that accounts for the current operational environment
and posits a future we seek consistent with our purpose. It introduces a vision that is inspiring
and compelling— the nation’s institution of choice for developing strategic leaders and
the global thought leader on strategic Landpower.

| am pleased to note that this strategic plan is the result of thoughtful debate and collaboration
among the leaders of the School of Strategic Landpower, Army Strategic Education Program,
Strategic Studies Institute, Center for Strategic Leadership, and Army Heritage and Education
Center. They have crafted an organizing framework that harnesses a Winning Matters attitude
with talent, resources and effort to deliver strategic effect. The lines of effort in this organizing
framework are drawn directly from our purpose: Develop, Advance, Connect and Create.

As our uniquely talented students, staff and faculty are guided by this strategy and strive across
these lines of effort, our values guide how we execute the mission and achieve our shared
Vision. We will enhance the Army profession through the quality of our graduates and key
deliverables in teaching, scholarship, and service.

We will champion merit and respect in hiring, workplace practices, and academic activities.
We will deepen our value to the Army and our partners by collaborating effectively.

We will pursue transparency and candid information sharing across our organizations, and
with our partners.

We will celebrate innovation that meets new demands for the Army of 2030 and beyond.

For more than 120 years, the nation has depended on the contributions of the U.S. Army War
College, making an outsized impact, relative to its size and budget. Our efforts have shaped
senior leaders whose critical analysis, collaborative problem-solving, and ethical decision-
making earned respect across the Joint Force, our Nation and, quite literally, the globe. This
strategy, aligned with Army War College values, will focus our efforts to build on this impressive
legacy.



STRENGTH AND WISDOM

CONTENTS

01 USAWC INTRODUCTION

03 STRATEGIC ENVIRONMENT:
Trends
Assumptions
Risks

07 STRATEGIC APPROACH:
Vision
Mission
Outcomes

11 LOOKING AHEAD:
The USAWC of 2030 and Beyond

13 ORGANIZING FRAMEWORK:
The Lines of Effort

15 CONCLUSION

02



66
WE LIVE IN A “HYPER-COMPETITIVE”
ENVIRONMENT WHERE ADVERSARIES,
WORK INCESSANTLY TO UNDERMINE
U.S. SECURITY INTERESTS




As an accredited graduate school inside
the Department of Defense, the U.S. Army
War College serves as one of six senior
institutions for professional military education
and strives to produce strategic leaders and
ideas invaluable to the Army, Joint Force, and
Nation. Established in 1901, Secretary of War
Elihu Root charged the new college
“TO PRESERVE PEACE BY INTELLIGENT AND
ADEQUATE PREPARATION TO REPEL
AGGRESSION, THROUGH STUDYING AND
CONFERRING ON THE GREAT PROBLEMS OF

NATIONAL DEFENSE, MILITARY SCIENCE, AND
RESPONSIBLE COMMAND.”

Throughout the succeeding decades, this
mandate has guided the mission of the war
college to educate senior military and
governmental leaders for service at the strategic
level, while also producing scholarship that
advances knowledge in the global application of
Landpower.

Strategic Environment

Given this, and the anticipated acceleration of disruptive geopolitical, societal, and technological
trends facing the U.S. Army War College graduate in the coming years, it is imperative that the
strategic education offered by the institution remains at the vanguard of Department of Defense
preparation. Our graduates must be adept at: critically examining complex, novel problems;
developing creative, practical strategies; persuasively communicating these solutions; and, perhaps
most importantly, leading others in doing the same. TO HELP BUILD THIS LEVEL OF SENIOR LEADER
READINESS, THE COLLEGE MUST USE ALL ITS MEANS INNOVATIVELY. Our innovations, guided by a

proven track record of success, will occur in a period of economic uncertainty in a post-COVID
environment that exacerbates planning complexity as USAWC makes critical decisions to realize

our full potential.

We live in a “hyper-competitive” environment
where major state powers, and a wide range
of other adversaries, work incessantly to
undermine U.S. security interests for their own
benefit. They increasingly do this across all
domains of activity and throughout all aspects
of national power, making use of
unprecedented advances in computing and
other emerging technologies to further their
aims. The weaponization of informational
power accelerates both the complexity and
possibility of confrontation with adversarial
state or non-state actors committed to gaining
strategic advantage. The Army and the Joint
Force have fully committed to adapting and
view the People’s Republic of China as a
pacing challenge to US security. Yet, the
potentially more immediate military threats
posed by Russia, North Korea, and violent
extremist groups have not waned.




RESEARCH AND WARGAMING

The Strategic Studies Institute (SSI) conducts global geostrategic
research and analysis that creates and advances knowledge to influence
national security solutions for the Army and the nation. It does so by

0/* 'T identifying, developing, and promulgating key national security issues
'J : ‘ throughout the professional community. This in-house think factory
USARMY WAR COLLEGE analyzes critical issues and publishes findings and recommendations to

inform Army, DoD, and national leadership on a range of strategic
options. It presents the best thought of the institution and acts as a
bridge to the broader international community of security scholars.

The Center for Strategic Leadership (CSL) is the Army’s
strategic laboratory, the partner of choice for identifying and
examining intractable issues and creating novel solutions. CSL is
a recognized innovator in strategic wargaming and exercises
leading both intellectual and technological innovation. CSL is a
thought leader in experiential methods for the education of senior
and strategic leaders. Moreover, it values productive partnerships
and develops synergy with other similar efforts and organizations.

CSL

CENTER FOR STRATEGIC LEADERSHIP
U.S.ARMY WAR COLLEGE
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